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Focus on food?
Broader approach -
critical media literacy 
skills 

MediaWise was 
designed to help 
children develop a 
greater understanding 
of what’s being 
suggested, promised 
and sold to them. 



https://www.youtube.com/watch?v=EbuMRjV
pSsY

https://www.youtube.com/watch?v=EbuMRjVpSsY


1000 ads at age 3 

Stealth marketing – following 
them

Children's food brand 
knowledge very high for 

unhealthy foods

1. Obesity strategy – wider 
environment

2. DOH working group on non-
broadcast advertising

3. BAI policy & EU Digital Agenda
4. Supports media literacy on the 

curriculum

Fake news, alternative facts

Unequivocal evidence WHO

Young children's food brand knowledge. Early development and associations with television viewing and 

parent's diet” Dr. Mimi Tatlow-Golden & Eilis Hennessy (University College Dublin) Moira Dean & Lynsey

Hollywood (Queen’s University Belfast); safefood 2014 

“Who’s feeding the kids online? Digital Food Marketing and Children in Ireland” Dr. Mimi Tatlow-Golden 

Ph.D. Lynne Tracey BA, FIAPI & Dr. Louise Dolphin Ph.D; Irish Heart Foundation, 2016 



The experts



Development of Classroom Materials

• July & Sept 2016 - expert group meetings
• Consultation with a small number of teachers 
• Framework for the resource developed





Development of Classroom Materials

• Feb 2017 - lesson plans developed by primary school teacher
• Term 3 2017 - pilot study with 20 teachers from mix of locations, 

class grades, range of patrons
• Data captured from teachers using paper survey



Do teachers feel there is a need for a media literacy resource?





Presenter
Presentation Notes
Feedback included need to consider:In-service supportAccess to broadband/hard copiesAge-appropriateCurriculum relevanceClassroom time constraints





Social Media Engagement 
988,000 Twitter impressions in March/April 2019

1million +  Facebook impressions in March/April 2019 



https://vimeo.com/323806931

European Media Literacy week
www.bemediasmart.ie

https://vimeo.com/323806931
http://www.bemediasmart.ie/


How many schools have we reached?

31% of primary schools (ROI) requested hard copies

16,000 page views of online resource



Is the resource effective….?

What are the next steps…..?
• Ongoing promotion and dissemination
• Updating bank of advertisements (for 3rd and 4th; 5th and 6th) 
• Development of resource for NI curriculum



Acknowledgements

• Members of expert working group
• Gearoid McCauley, Teacher, St. Senan’s Primary School, 

Enniscorthy
• Corinna Hardgrave, Dublin City University Fellow with safefood
• Participating schools and teachers
• Colleagues who have facilitated sharing
• safefood colleagues 


	Slide Number 1
	Development of a media literacy resource for primary schools in Ireland��Dr Charmaine McGowan
	Slide Number 3
	Focus on food?
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Development of Classroom Materials
	Slide Number 9
	Development of Classroom Materials
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Social Media Engagement 
	 
	How many schools have we reached?
	Is the resource effective….?����What are the next steps…..?
	Slide Number 19

